Opportunities
at KIS
KIS is seeking an experienced,
flexible, and forward-thinking
Digital Marketing Supervisor /
Admissions Coordinator

Bangkok, Thailand

Interested candidates should send
a cover letter, CV and Portfolio to
recruitment@kis.ac.th. Please indicate
the position you are applying for on the
Subject Line.

999/123-124 Pracha Uthit Road, Samsennok
Huay-Kwang, Bangkok 10310, Thailand

www.kis.ac.th

KIS International School
Title: Digital Marketing Supervisor /Admissions Coordinator
Date of Employment: Immediate
Reports to and is evaluated by: Director of Marketing and Development
General Functions
● Responsible for creating, executing and reviewing the school’s digital marketing activities
● As part of the admissions team, manage the admissions process, from first contact to enrollment
completion.
● Support Marketing Team and Admissions Team to achieve the school’s goals.
Preferred Qualifications & Experience
● At least 3-5 years in a similar role at an international school.
● Bachelor’s degree or higher in related field
● Experience working in a growing school or organization.
● Digital experience, including creating content, video, infographics and text.
● Marketing experience in a competitive market, online and offline.
● Experience with storytelling and social media strategy.
● Experience with website development and SEO.
● Graphic design abilities.
● Native-level English proficiency.
● Excellent copy writing skills.
● Ability to connect with people from different cultural backgrounds.
● International experience.
● An eye for detail and follow up skills.
Responsibilities:
● Marketing
○
Together with the Marketing and Development Director, create a digital marketing plan to
increase brand visibility and generate enrollment leads
○
Execute the digital marketing plan and review its performance
○
Ensure that the school’s online presence is kept up-to-date
○
Monitor the school’s online presence and take action as needed
○
Conduct a monthly competitive review/report to have a better understanding of market
movements
○
Engage with customers through digital platforms and ensure an outstanding customer
experience, both for prospective customers and existing KIS families
○
Generate and create content, including video, infographics and text, highlighting
achievements and promoting KIS as a preferred option for schooling
○
Write copy for collateral materials, advertising, articles, press releases, directories, social
media and other channels
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Stay up-to-date with digital marketing developments
Contribute to creation and distribution of digital school newsletter
Ensure brand consistency
Support offline marketing activities
Support graphic design activities
Coordinate school website content
Support with digital advertising (ex. SEO, Google Analytics)
Keep KIS website content up to date (ex. News)

● Admissions
○
Schedule, plan and host school tours
○
Manage the admissions process from first contact to enrolment completion
○
Conduct appropriate follow up with all leads
○
Answer parent questions relating to admissions and the marketing department and assist in
dealing with issues
○
Ensure successful enrolment of new students
○
Ensure admissions trends and challenges are communicated to the marketing team and school
leadership
○
Support the New Family Orientation and the transition of new students.
● Other
○
Engage in external marketing activities to ensure holistic marketing communication is put in
place throughout the on and offline channels
○
Support initiatives to represent the school at external exhibitions, fairs, and promotional events
○
Promote best practice at all times within the school
○
Ensure familiarity with the KIS Child protection Protocol and follow the KIS Code of Conduct

The School
Throughout our history, a sense of
place and balance have been
hallmarks of the school. The
facilities, academic and
extracurricular programs, and
teachers have been instrumental in
nurturing the school as a warm,
friendly, and supporting environment
for not only students, but for our
community as well.
KIS was established in 1998 and
was one of the first PYP schools in
the world. We are proud to be one of
only three schools in Bangkok
offering a full continuum of IB
programs. We are currently a
candidate school for the
Career-related Program (CP).
With approximately 750 students and
a teacher to student ratio of less than
1:8, our students are known and
valued as individuals, creating a
strong sense of community.

Our campus is a welcoming and vibrant community
comprised of 25,000 square meters. Although the
school is near Bangkok’s city center, our location
enables unobstructed views and expansive
greenery. There are three pools, multiple
playgrounds, covered sports courts, indoor
air-conditioned sports hall, an open grassy field, a
zip line, maker spaces, music, art and dance
studios, an auditorium, theater and audibox, a
brand new diploma program lounge, state-of-the-art
technology labs, libraries, and much more.
KIS IB results are consistently strong in all
programs due to a challenging, well- balanced and
differentiated learning framework.

The Program
KIS Core Values are embodied in every aspect of school life and
how we live out our Mission and Values.

Vision

Core Values

Inspiring Individuals

We support students in pursuit of their goals
and in becoming lifelong learners and
inspiring individuals.

Mission
To offer a challenging and dynamic
international education that inspires
and supports students in developing
the knowledge, skills, and
characteristics to take responsible
action for the betterment of their
local and global communities.

●
●
●
●

Striving for Understanding
Nurturing Passion in Self and Others
Developing a Caring and Inclusive
Community
Taking Action Ethically

Accreditation

The school is licensed by the Thai Ministry
of Education and is an active member of the
International Schools Association of
Thailand (ISAT). We are a member of
AISAA (Asian International School Athletics
Association) and participate in a range of
sports and cultural activities.

Strategic Plan
2020 - 2025
During the 2019-2020 school year, KIS International School began the process of
creating its next strategic plan. It outlines an ambitious and exciting strategic vision for
the school through the framework of five strategic elements. It is entitled,
“Inspiring Individuals...Inspiring Learning,” highlighting the fact that the plan is
unequivocal in its focus on student learning, and moving KIS to be a consummate
learning school.
KIS aspires to be the premier IB school in Bangkok emphasizing high-quality teaching
and choice, and driven by personalized, sequenced, authentic learning in a world seeing
increasingly diverse and unique learners. Our eventual size between 950-975 students
will allow us to be large enough to have a reputable place as a “learning school” without
equal in the city. The five Strategic Areas of the plan identify major goal areas that will
help the school realize its vision.

